Record Companies: :
Powering the Music Ecosystem

In today's rich and diverse music
ecosystem, overflowing with great
music from around the globe, the é ﬂ
role of the record company has Non-Record
never been more important. Income
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Record labels are the top investors Aft'St
in music

Acting as a partner to help artists achieve El[ﬂ
both commercial and creative success, a

record company provides a broad network of Catalogue

supportive, creative people that nurture and
develop artists, helping them cut through

and connect with fans in more ways than
ever before, at every step of their musical

journey.

Record labels can provide artists with:
Record labels are partners, collaborators

Resources and people: to bolster a growing team where needed

and a driving force behind helping an artist Investment: to realise their artistic vision

achieve their vision, connecting with their Expertise: to engage with marketplaces worldwide
fans in the most compelling way. They are " ’)) Relationships: to connect them to other talented artists and creators m @
the ecosystem’s single-largest investors Promotion Support: with creating and recording their music Marketlng

Global coordination: helping to reach fans worldwide

in music, in both human and financial

resources.
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share of global Creative Video
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revenues invested
back into music
annually

The leading
investors in music:

record labels’ global
investment in A&R and
marketing annually

invested in
marketing
annually

invested in
A&R annually

Record labels provide Marketing & Digital Sync & Partnership  Global Distribution
artists With unique, Matrketing an.c.l digital Sync and pa_lrtnership. Globa.l distribution teams
eams facilitate teams work with the artist deliver, manage and
unmatched support multimedia campaigns to agree partnerships track the distribution
that grow the artist's with like-minded brands  of the artist's music, both
New models and ways of presence online that reflect their image physical and digital.
and offline. and connect with fans.
working mean artists have '

more flexibilty and choice S — —

i how they create their Artist /77 4

music than ever before. | ‘ ‘

Here is just one example A&R Creative Teams Press & Publicity Global Reach
A&R signs an artist Creative teams help Press and publicity International teams help
of an artist’s collaboration to arecord label, which  the artist develop their teams secure media accelerate the artist's
. . provides creative and visual identity and coverage, radio and profile by bringing the
with their record label. commercial expertise, as  collaborate on things TV appearances. artist's music to new
well as financial support, like album artwork territories, growing
to support the artist’s and music videos. their global fanbase.

music creation.

*All amounts given in US Dollars



